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Make it Work, Make it Pop!




Why Principles Matter?

[ " — " IMPLEMENT EMPATHIZE
viunNsTWNRuNosvAD "Msundcym” (Problem L) e i N/
- —- e —u solution and vision. users through

Solving) thnunisaoanis research.

aanWFUEU: $outhansmisulugodoyandiAty
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to iterate on to define core user
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TEST DESIGN DEFINE

aSroanultBaie: viuntdus:ldou udavivanu

Wuiloo1Bw
PROTOTYPE

Build tangible Brainstorm
models to represent creative, diverse
ideas. solutions.




‘ Art vs. Design

ﬁa 'J: "ag-]‘)ﬁ-] n-‘ u . Visual Communication Design vs. Graphic Design - Key Differences:
vIUDDNUUU “dS1omadu”

ASPECT |
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Job and
Career

Whrhernanio: MIKRIGU (User) KSaWBU s
wWhitoviwnga soaiSonga uazsawunga




l QAQADIL

Visible Navigation

Decreases conversion rate

iu (Clarity)

Hamburger Menu

Increases conversion rate
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MRisKIdu “Bo" Tuwa, swthguonmoudd
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KanMsanuuu (1Wwu Alignment &
Hierarchy) ¥28 das:Ugutoya

ugnue:FonNaAtYNaa DoNDINUDYASDY



ﬂ 2. Aoansasvith our editor

nn 3 5un (The 3-Second Rule)
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Less is More: danaudvoniuoiduooniulik
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» Focus: 15 Contrast 1WalliupanaenlkAu
o1lanun (18U YolauowiAY KSo Call to
Action)




I 3. aswadwunsais (Trust)

AULUEU = AdwitduiJooBw
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\ Design Thinking in Graphics

© 4 Q

1. Empathize 2. Ideate & Prototype 3. Test
MADWIIDNBUUDDLSY 1WIAD S10UUU s:aulplde ua:dan1v nadoudSo! Iﬁnua‘iuaaoqo’nm
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The CR.AP. Principles




' The CRAP. Principles

C = Contrast R = Repetition
ANLWSUCY MIAEN msid asoncudu CONTRAST REPETITION
dhAcglaatduoann (&, rUvideouazsuuuun
uuna, thkln) padhe (ISwaud/d m .
{ILEL . PI"iI‘ICiplES
. . . of Design .
) . ALIGNMENT PROXIMITY
A = Alignment P = Proximity ’ ’
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ua:AIWBDUlYY NN ALRgdTDYAUTIAduMU
DVAUS:NDUADVDIFULN IWDaaAWdUEU
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1. Contrast (A2 wwWssudciv)

HUW 10 CUSTOMIZE YUK
INFOGRAPHIC TENPLATE

onnaghviau d:lia:lsidulag

MSA$IVAIWUANCIVDEIFQUD IWDUDNAUQ
31 "UARandAtYRNgandovuDv”

uuna (Size): 1Koy vs 1an
d (Color): ao1v vs Ua / dda vs dhuu

unun (Weight): cbkul vs GDUD




2. Repetition (msridh)

asownanuadtnidundam

(  REPETITIONVSPATTERN | thovAUs:NDULGULNISE10aaNv3ULIU TWD
B asronwbunklvided (Consistency) Lazllusu
av

) 15 woud Alduaananvkihalad

» (5 vad (Color Palette) 2-3 diQua

» (5 alaansawWn susiv nsalonAou (Ul
AFAMOLEEAUNYKUQ




3. Alignment (msSauud)

Idutnaaomnuavlutku

"Musvvavanda:uznidavia® nnsudaouuu
KUNNS:OuGVDIFuNGDUTEVAUBUDULFUD

» (5 Grid KSoldulndalausogdas:10suLlduDd

y dondadadie Baud Ksanvnalv hasilu
uNuULGednU

» viwnbus:0su 9:qQ "uwvuazioBw"




4. Proximity (A>windda

dunauvdyaninedysvnu

s=g:KIVUDNOVAIWEUWUS o:IsAtbutsov
1QEONU KSoADvDIUCDNU K1 inanu

?® Designer Tip:

mMyoUanua:rudaKYy TKIOUS:8:K10 (Space)
22NN Msruuulp:soetRAUQIdavIkiiDe
fumsnoraaemmitoya




The Power of

Us:nausivasivoviudv

Wolhnv 4 KANMSLISOUAU VIUDDNIUUALAYQ
snua:=sssual d:Uasutduviundoaisnsowav
nun

Contrast: roUolaalauaqam
Repetition: dua:waudaulnu
Alignment: Uon>wasvolU:10us:108u

Proximity: Danaudouyalhoiuvie

CLEAR AND READABLE PRESENTATIONS

Concepts to consider when creating and designing digital products

CONTRAST ALIGNMENT
8 (B # @

cull M=

REPETITION PROXIMITY
*ie <@o Bhop dodomn Al o8 Barodpedr
CO!:OR THEORY AND TEXT

2 . p——— Seril: Body of text
Combination matters: --EI‘ i Body of 1em PO

How will you use the concepts above to clearly communicate your data to an audience?




Visual Hierarchy




COME BACK HERE

READ
THIS.

nisvaarauaigm
YOU'LL READ THIS LINE NEXT
$120AUTAIAUQR:UDVIRUDTSITUBUGU 1, 2 ey YOU WILREAD
lla: 3 d‘:)a 3 a-]asé'u to reéd bécause .it has élot gf te).(t ina srr_wall PARAGRAPH.
1 font in a light weight with tight line spacing.

Many people will skip paragraphs like this
entirely if they aren tengaged right away.

UU"IO (Size): E_:[\)ﬁ-{H f\JD:Qﬂ UE)\)ﬁE)U laUE) That is why it is important to draw your

attention with visual hierarchy

d (Color): daao:ns:laadvqQaarsm

N3 (Space): kidounisdovauoalan

THEN THIS.




Rule 1: Size Matters (1dufiuuuia)

=
=l [+

thadnda = ahAatynda

SSSUKAUDVUYUEIDNIIAUDOMIEVA Tl
Nga" lunsoumwnoulaud

® Designer Tip:

ludavndono:uene Headline thikndn:aoo
muuAsdanwndAtyngal msmuuali
chonuuina (Contrast in Size) D:gomikvIU
Quhauto




' Rule 2: Color (dAaavaalan)

3

C

tsduimoargm

s lusbudavmuovikinnddulauau uAasu

"d" TAdanuagvsulsy (High Contrast) aham
fio:wolukipadunun

) 16 ddudadu (Accent Color) tupan
ADoMSIKAUAAN KSDDAUITYKAN

b nouddrunikdoatrldulnurkuuKkéoud A




Rule 3: White Space (Wunmeto)

A W3vWa) ANsvwan

=

"White Space” (KSD Negative Space) fd
wun31wsaua 3an msidundvigo:a iAW

Aawala uciAoA> WAL IN DESIGN
<« D A COMPLETE GUIDE
wunswrhrthikiau "ausalan™ Ndow
NSDU3IANASVNATD V31VUIN YDVBULUD:ED
Quwv Qwsiieu ualaaiduduunui

) VENNGAGE




|F & Z Patterns

wnanssumsnd1aaigm
AULSTLIADIUNNADDONUS Ud "dunu” 1509

» F-Pattern: WBnukthoonDdOKULdDIED:A
AUD=DUBEIUUDY ud>nd>1aavalv

» Z-Pattern: (nuluunun KSo Landing Page
thaneodusudd Z ua:=unosuddedu “dv
2" AYUYDETD




Visual Hierarchy

nsYaa1auATIUAIAYNIVYAIEM

AuQAOSIKuR:IsWUdUAU 1, 2 ua: 3? 1Is1AdUAVTAGE:

> yuwa (Size): FvAtkndAgaungnuavidusduduusn

u
—

» & (Color): dndanunsadaa o:dvQaaiwmnaudnkiiu

>  Wuns1o (White Space): Wuiisoua mik3aglaaldu
du widpuadoalan

) U At some point you may come back to re

11S FIRS

ien you will read this lin

«ad this body copy if you want to know more. y
)met, consectetur adipiscing elit at consectetur, You'll qrobably
read this before

the paragraph.

nt to draw attention to your message using visual



Case Study:




'Case Study: Spotify Wrapped

nistdrnannisasiviosa

]
B ool el

» Contrast duga: mstdadndanuagosulLsY
(Bold Colors) mti Ul UaUidvoonuioinklinoo

» Hierarchy Salu: atdnuioda (18U anwo,
Aaduduau 1) gnodathpgtuvunalnednga asv
NavLauUd

»  Animation & Space: mstadaoulrkd (Motion)
WaUWa unuwuns1wvnwod Mikina Data
Storytelling AluLTD




'Case Study: Apple Website

WAavUDVYAIIULSEUDE
(Minimalism & Space) s

Feitit AY

viupaNuUUUYDY Apple WudoghoAdngauovms
t3wuns1v KSo White Space

» Space & Focus: msUaogwunsiosaua mii
aumlaatausidnuviuAau:=tutnaass ¥d8aa

- - Shop By Category
ADIJoQDAQ
» Visual Hierarchy: ihasmglsdoe ‘M E l)
Typography ndawou: 1) sosuadireddga 2)

alaunu 3) Judo (3 ‘ ]

» Alignment & Proximity: nisdauusuuu
Center-aligned nauysaiduuvu Yanduaidn
Jumirldus:10au Tusugnn




Case Study:
Netflix

nisaznasagdrgcmiulaniva

Ul uov Netflix 1us:du Masterclass tumisdaaidusu
Joyanmw (Hierarchy)

» Contrast: Wukavadiou mikkthunkivdaala UaJ
duwn (Pop-out effect) ua:udu Play Judasiv

P Repetition: tadio1duuu Card Klhunisevsia mik
dupvAuqQLsyusISMSsLaaumilatuwsum

P Ultimate Hierarchy: Trailer ntvodaghothodiGuod
Aluuu UVAUTALSIKEQQNRUN Ndud:Nd1aaamav
Aawuaiv

Unlimited movies, TV
shows, and more.

Watch anywhere. Cancel anytime.

idy to watch? Enter your email to create or restart your members!



Case Study: Nike

WaaddnusAows:on (Bold
Typography)

viunstwWnluswudovldsumwie:laualu kintsiaunu
aconus (Typography) Taogivsicdaaira

P  Extreme Contrast: mst&aund-cl néodddnusdidua
NnuuusUu1da aswanusdnqau Nsowav uas
tndoulnd

» Typography as Image: coonusluladidsutwolon
Jayaimdu udrnkrihildunsiwnranna:Tnulahsy

> Bold Alignment: mMsda210(9NUYSLUUBQUDU
doKua daa a31v Impact Juga ulvAUaUDSa




‘ Case Study: Duolingo

wWagumsisgutktduinu (Gamification)

tBrandadngnua:nqud tWomikmsissumuiniuuindosn
ciolU

> Color Theory: W3dhasvdiu Tnuasiv (waatnaua:ioou)
tRuauquiuias whiiove

> Repetition & Proximity: danguunidou (Path) 1u
IdunNv Us:g:K1otna Nnu tsalaaloAourdnavuua LUV
l@ooniunvusy

P  Emotional Anchor: Gi3untdgn "Duo” v18d8a$1vAU
WnWu (Emotional Design) mitAkuh Ul 850801

A

Perfect lesson!
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Case Study: Airbnb

asoanusatodounuAdu (Trust by
airbnb Design)

Ul Nddovydans:Auapaulg uazas1vauLsaidinurisviu

UI kit oy e == == » Image-Driven: mwiwniluws:on (uumtmgr'\’a‘lotu

Hierarchy) twsh:audovuUluddaaemLaz:oIsunl

Clean Alignment: 13 Grid dauuvddudoyaogollu
ssldougan 3oRwWN, s1A, AZLLUUESD SIUvig auigm

P Clear Call to Action: Ju "oov" (Book) t3lnudndaanud
wundavogivdatou Tiravnmv Tuduau




- asJunisau: Course Roadmap

ﬁ Why Principles Matter?
NSIWNAD "Msundoum” tASovUaBdIedoans
trasouh

ﬁ? The CRAP. Principles ;’ﬁééggcslgolsucu

STEP-BY-STEP GUIDE

nn 4 lawkan: Contrast, Repetition,
Alignment, Proximity

@‘ Visual Hierarchy

mMsvaaiquanean UvAulKAUQAd8ULNQ, d

Lazwunsv
A setemscxe
{4) Case Study: VDO / Ul ==
wzanvius=aulan mstd White Space ua:
uwatwsu

=
T

’

o

v L

Assignment Brief
mMsno “Bad Design Makeover” SoriKUTA



Assignment: Bad Design Makeo



Assignment: Bad Design Makeover

© K!aom 0 8 Do NOT STe

' Riatsalo 4 da lscip

HWLAVIUWY tKUva>agKaNNIs

Tong: muamhaluuan, Waiaos KSoviunstwn
A "91UsIN SN hsvuua” wduwsalsuthutirlan

1!
b Step 1. uAUKUNDD/MuMW vVIUCUAUU
¥ Step 2: SiAs1KIWaKan CR.AP. dotaviv?

> Step 3: Sams Makeover SalsUtkutRaD8vIL
ua:doarssaoudu

¥  Foviwuwsouldguosuiry Before & After due



MsSNY: Baa

IS ADUNUNUcUM!

vulantudioviunsiwnnoiugnn dudau uasova
210[AUDQKDDEUINUIY NMISNDUDVATUADMSN
aunvIUIKAUU!

wWhrsne: IWlduaMirasetu wcidovmii
"HoanslasiSov” Ju

35N AUKY = JSLASIK = BDULBUADY
CRALP.




Step 1 & 2: mwan
ADIUWYD

mnauaa (Find & Analyze)

thomwksauAUKIDELIUNSIWNASIN3T “"Wo"
(18U Wawaosviudaq, lugmmsﬁaﬁuwaan, Jhe
Twuousna)

»  SiAsiR: vudnakannsdolku?
» Woudwwo:lU? (una Repetition)
» anaunulurkua? (v1a Contrast)

D1vdoyad:tl=a:u:? (v1a

k|




| Step 3: sus>aade C.R.A.P.

dQS:1U9UlKU

A Grid shoidulndlau
(Alignment) uwa:Sangudayan
ieadovNulSaduniu (Proximity)

@

AVTNUS & waud

aaouduUWoudavikas 1-2 uuu
(Repetition) uazldaonanaanu
iWoldunaauto (Contrast)

r
LJ

DuRtkmetd

dlapvAUs=NouURlusuivy Udos
A0 White Space twodulUulK
vondwKanlaalqaudu



B After (3parsBaou)

Upualga: vnamsvaarausuanem (Hierarchy) Wisllso1Aods vangudsyatnu 1Buwunoio d51o Contrast acguunadd
Dwuasvlkunau oNuUs



MsSdvvVIU & LNCUNA=LLUL

luaoviASsQ! INUUDSUNUIKD

S10TUTAUs=N>avIUfAaU: ucus:=nda "msda
szfgudnya” Miks1ude JoansdiSov AlA
AsLLUULLAD!

uuusu Before ua: After

WWoupsSuredua (2-3 ussna) JWhKanns
Jolhulutsundoyniuno?

INoUNA:LUU: AW MDUKkanns (50%),
A WLOuUs:L08U (30%), ADWEDEVIU
(20%)




- asJunisau: Course Roadmap

ﬁ Why Principles Matter?
NSIWNAD "Msundoum” tASovUaBdIedoans
trasouh

ﬁ? The CRAP. Principles ;’ﬁééggcslgolsucu

STEP-BY-STEP GUIDE

nn 4 lawkan: Contrast, Repetition,
Alignment, Proximity

@‘ Visual Hierarchy

mMsvaaiquanean UvAulKAUQAd8ULNQ, d

Lazwunsv
A setemscxe
{4) Case Study: VDO / Ul ==
wzanvius=aulan mstd White Space ua:
uwatwsu

=
T

’

o

v L

Assignment Brief
mMsno “Bad Design Makeover” SoriKUTA



Q&A

wSouno: Make it Pop KSogv?




o thavaamvoluoimis
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Aaous:qu 1 deagusomuduiie
davevaias asaumidunsely
Uszuneu 20 wos udrdeate
AMIOUEALSH
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IopluUEnemwnd wWulkviedatn

1 wa
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tRunualdu

68%

Usymn: dolavdulduamEansiy mo
ua: wWasuumw + wiudavimao
IWERICIILOED

o aladuinaua
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LSS
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a981v: C = Contrast (A1WUsguav)

o Contrast diovuia

iifukun

ansia 50%
awisSudnidu

| &
ASIUNAaIUT

Uws:z1on

50%

chofudaucduindn adin: dowdu
Aaslkaynmsavadnodas 2 1M
[uldceAudouta

AuvtuvavUnAAwlanun

o Contrast droAwikdnd

duldoan

Hiunmn

donnudIAy

darancoofu = awldld adm:
JnusAuNUKADAISTans1EUAIIU
cioatodan 4.5:1

o Contrast dasdimind?
ONUS

Kataunsuu

[TERL]T]

RKadauniSou

sspatfeudauazdikn
atiny: hudkdnliko wu Regular
Anu Bold luid Regular fAnu
Medium

) Contrast dasdddaniu

oufiu

Alndiu  swmiehu

Adnseinu/dorianuaioun ik

wiu "Uau" denasssio: idooibuoca

wlowds Tuldrivsd

s Contrast drugunsvua:
Wuid

iaanTugn

gnian fugu

snnaa:ls

gnian m
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Kan
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(2981v: R = Repetition (M1srid)
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woalkour

™ E 9 " o -
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Aua:igay 3 alod
Rada 1
#dda 2

kadia 3
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o lonsualadideirdu

CITERT

ONR A

goLfied

o)ule,

[aRpaudooANUkUNEUIimAULE:S
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[aAaunUULEUALILUUAL

- ek & =
o lagddidiukion

dhukdorEan mw uaziavkiiadn
IaUnAKUT Wadws: Wotuwonlan
a:lsagdosolku uusudld
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'odhv: A = Alignment (ai1sdauud)

= .

5 0NA2VASIDUUINISIAITONS

) davoudrwduides

vouldasv

1duiding

nnavAUs:nautavavavidusiunu

58as29: antaulnduuiav midvaw

1 12 AN
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) nSanddud

asuldinfu

Ka-Muasofiu

(uosunidupadudimnunaunvuav
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= 4 @ -
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ifvuuin
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1,200
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MOIKIS 90
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do-ana

hunuv
NS, D8X-XXX-XXXX

unuiau

do-ana
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©) s:e:vouriidiunndiu

vouldiriy

gouinfAu

Wunuauns=0AaaIUKULLDLLIU
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Gr981v: P = Proximity (r>wwinasa)
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sundu
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a>a91v: Visual Hierarchy

—hat

UoAdUAU N

o ardudosuuia 1-2-3

9USM
o9AllUU

1aasn 12 a.n.

olamnlkagUianiaus ada:

NuouwulEnaunamalkisua:lsitu

auau 1,2, 3

o A dudreduiu

Kuawa 30 n.e.

danklvaouuWurkly = udikan
anam danass:io: wWutiu 2 a0
ials imAauldldiduas

- a = -
9 dArdudooWuniim

doudu

donnudiAny

fAwials

donnuddny

nFwsauinamuiimkdauadanlad
anav: avvaviludnuaan [
HanJwuantau

o Ardudradiukuv

WIaK2

Aulnaadumnuuanao draldu
Us:Tawd: soavdamynaanlblouuu
demxdSafonatouu

© dukandudusav

dudumsaonziloursalli?

kUoklioanlsddukandas ada
nioldansavriiiiaean agnrilkinu
1Al
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Mo91v: asaunisguviualadabsa

5 inagannuiludsulsaulvawnasuazlwaalsisoavovisila

] T i i i - - = Sy ] -4 i
0 AdSadunievdides €) wivmsa kivdnav ©) asouuuddv 9:16 ® yams$anltuuuuy © n3w + aoduyudw
1ngaAu

AGEIAWD

@yourbrand

athdnand 5 asnolumwidss ada: asnuuumunnouz:ivasg wiadu: agunAdnudian uclasmrkdaubu PHunselidaanukankial naisu
0 2ENALE1RIEDY 1 Juvavuaulnu Waaws: Aurudusindusald

IArdEIMw adaodannuiouau = dnusudld
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